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"To tweet or not to tweet,
that is the question."

William Shakespeare, Hamlet (paraphrased)
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The reader of this publication assumes responsibility for the use of these materials
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aspects of doing business in the United States or any other jurisdiction is the sole
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The author assumes no responsibility or liability whatsoever on the behalf of any
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Introduction

There are many people out there promoting themselves as social media strategists,
but I'm not one of them. I'm just a blogger who happens to like Twitter. A lot.

I signed up because of the hype. I rationalized it with the traffic. But now I stay for
the conversation.

While I love Twitter now, I was actually pretty slow to adopt it, because I just didn't
see the point. I heard everyone talking about it, I read a lot about it, I saw a lot of
examples, but no one was explaining it in a way that made sense to me.

Here's essentially what people would say:

"Twitter is great. I know a lot of you think it's pointless, but you just don't
understand. Let me explain. Twitter is used to give short updates of 140 characters
or less. Now do you understand why it's so great?"

Um, no. This kind of talk didn't help at all. It didn't do a thing to get me over my
initial reservations about signing up. Twitter seemed to be specifically designed to
provide a constant stream of inane distractions. I didn't need that. I have enough
distractions, and I don't want to sign up for something just because it's the latest
and greatest thing out there.

I eventually signed up when enough bloggers had recommended it. I still wasn't sure
what the point was, but I was curious enough to try it out.

I wasn't particularly impressed with it in the beginning. In fact, one of my first
tweets was about how dumb Twitter is:

Newsflash -- Twitter is Stupid (by Mark Butler on
CourtneyTuttle.com) http://tinyurl.com/5cabhh
hnuttall , 10:20 PM May 10th, 2008 from web

As I got more into it, I slowly came around. Over time, I changed the way I used it,
and got more and more out of it. Long story short, I now love Twitter.
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For the many people out there who don't see the point of Twitter, here's the big
secret, all the benefits of Twitter distilled down to one simple sentence:

Twitter is a fantastic way to deliver value
while marketing yourself.

That's it. You can say a lot about Twitter, but that's what it comes down to for me.
Delivering value while marketing yourself. (We'll get into this later, but marketing
does not mean spamming or excessive self-promotion! A lot of people cross the line,
but you must provide real value on Twitter or you won't make it.)

OK, now what kind of people need to deliver value and market themselves on
Twitter? For the most part, anyone who has a blog. But what if you don't have a
blog? Well honestly, if you don't have a blog, you don't need Twitter.

Thank you for reading this far, but really, I can't make the case that you need
Twitter if you don't have a blog to promote. Of course, many non-bloggers find
benefits in Twitter, like staying in touch with friends that they rarely talk to
otherwise. But if you don't have a blog and you don't see any value in Twitter, I'd
say that Twitter just isn't for you.

On the other hand, if you do have a blog, read on. I'll show you exactly why you
need Twitter, and how to use it to promote yourself in a non-sleazy way. And then
maybe I'll see you in the Twitterverse. You can find me at @hnuttall on Twitter.

Photo by respres
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Twitter Glossary

Before we get started, let's quickly go over some of the most important Twitter
terms. As popular as Twitter has become, these terms aren't in the dictionary yet!

Twitter

A social networking and micro-blogging service that lets people send messages up to
140 characters.

Twits / Tweeters / Twitterers / Tweeple

People who use Twitter.

Twitterverse / Twittersphere / Twitterville / Twitterland

The entire Twitter population; the network of all Twitter users.
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Application / App / Client

Photo by dan taylor

Twitter can be accessed in many ways. While most new users access it through the
web interface at Twitter.com , they may eventually use an application designed to
provide a better Twitter experience.

There are many such applications, including TweetDeck, twhirl, twitterfeed,
TwitterFon, Power Twitter, and Twitterrific.

Following / Followers

Ashton Kutcher became the first Twitter user to amass one million followers, after advertising on a

network of 1,133 digital billboards.
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You keep in touch with a particular Twitter user by "following" them, which means
you'll be able to see any tweets they send. If they follow you back, then they'll be
able to see any tweets you send as well.

Someone's connections in the Twitterverse can be summed up with two numbers:
the number of people they are following , and the number of followers they have.

Tweet / Update

A message sent through Twitter, limited to 140 characters. Tweets will appear
differently depending on the application you use to view them, but they look
something like this:

Saw an RSS chicklet proudly announcing that the blog has 8
readers. Did McD's put up a sign announcing they'd sold 8
hamburgers?
hnuttall , 9:03 PM Dec 29th, 2008 from TweetDeck

This shows the text of the tweet, the user name and image of the person who sent
it, the date and time it was sent, and the application it was sent from.

Twoosh

A tweet that's exactly 140 characters long (the maximum).

Reply / @username

When someone sends a tweet that you want to respond to, you can send a tweet in
reply to it. Replies are like normal tweets, except they start with "@username" to
indicate who the tweet is directed to.

This person will see that your tweet is meant for them, and they'll see which tweet of
theirs you're replying to. But this is not a private tweet; anybody can see it.

Direct Message / DM / D username

A tweeter expresses frustration at private conversations conducted in public. Photo by re-ality .
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Like a reply, a direct message is meant for a particular person. But a direct message
can only be seen by the intended recipient, and no one else. "Direct message" is
often abbreviated by "DM," and these tweets start with "D username" to indicate the
recipient.

By default, you'll receive an email notification of every incoming direct message. You
have the option of turning off these notifications.

Retweet / RT @username

When you receive a tweet, sometimes you like it so much that you want to share it
with everyone. By retweeting it, you're sending the tweet out to your followers, with
attribution to the person who wrote it. Retweets start with "RT @username" to
indicate who wrote the original tweet.

In a way, retweeting is similar to receiving a funny email and deciding to forward it
to your contacts. But while mass email forwards are poor etiquette and possibly
illegal, retweeting a useful or entertaining tweet is encouraged.

One problem with retweeting is that adding "RT @username" to the original tweet
may exceed the 140 character limit, which forces retweeters to abbreviate.

Fail Whale

Photo by playerx

When Twitter is over capacity, it displays the image shown above, which lets people
know that Twitter is down. This "fail whale" has become an internet icon of its own.
You'll find loads of amusing fail whale pictures at WhatIsFailWhale.info .
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What Twitter Does For You

For the purposes of this ebook, I'm going to assume you have a blog you want to
promote. You probably know that you can't just write posts and hope that people will
find you somehow. You need to go out there and find new readers. But how?

Marketing beyond comments

One of the most common ways of doing this is by leaving comments on other blogs.
You read a post, you leave a comment in response, other people see it, and maybe
some of them click through. It's also fun leaving comments, because you form
connections with people.

But you also find that it's very time consuming. It takes some effort to read a post
and come up with a thoughtful comment. You also need to find new blogs to
comment on so you don't keep reaching the same people over and over.

Take a look at the traffic you're getting compared to the time you're spending on
commenting, and you probably won't be happy with your return on investment.

Here's the big secret:

Commenting doesn't scale. Twitter does.

No matter how much time you're willing to spend on commenting, you'll reach a
point where you just can't do any more. At that point, that's all the traffic you'll ever
get from commenting. Unless you can outsource your commenting, how could you
ever do more of it?

Twitter is like commenting on a blog, in that you're leaving a short thought that adds
to the conversation. But while you can only reach so many people through
commenting, your Twitter audience can grow through the roof.

Following someone on Twitter is a very small commitment, so it's not too hard to
grow your followers. When you send out a tweet that someone wants to respond to,
they'll reply, so their followers will learn about you, and you might pick up some
followers. When you send out a tweet that's really remarkable, you could get
multiple retweets, and gain even more followers.

As your audience grows, you'll obviously have more and more people who are seeing
each of your tweets. So when you tweet that you've written a new post on your blog,
you'll send more people to it.

And here's the key thing about scalability. Sending a tweet takes the same amount
of time, regardless of how many followers you have.
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Leaving a comment on someone's blog might get you some visitors, but the only way
to get more traffic is by spending more time to leave more comments. But as you
get more Twitter followers, you get more impact from each tweet.

Writing a tweet is also much easier than leaving a comment, because you can just
say whatever you want. And you don't have to read a post first!

Commenting is still great for connecting with the blog owner, but because it's not
scalable, it's not so great for marketing.

But isn't Twitter stupid?

Photo by jmilles

"Wait a minute," I hear you thinking. "I heard Twitter was about telling people what
you had for breakfast, or funny things your cat did. Isn't that a complete waste of
time?"

Well yes, there's that aspect to it. But the Twitter experience is not about any one
tweet. It's about the conversation.

Think about how we talk. Our conversations are made up of sentences, and pretty
much every sentence we've ever said is less than 140 characters. If someone were
to pop in and overhear one of our sentences, they probably wouldn't find it worthy of
being printed on a fortune cookie message.

We say plenty of things like "I overslept this morning" or "I'm going for a walk" or
"I'm off to a job interview." Any one sentence by itself could be seen as pretty
stupid. But when you put all your stupid sentences together, combined with stupid
sentences from other people, you get a meaningful conversation.

Twitter works the same way. You generally don't get a lot of value in any one tweet,
but lots of tweets over time create connections between people.

Another value stream

First I saw Twitter as a waste of time, then as something that was fun to play with,
then as a way to get traffic. Now I see it as a value stream.

My business is basically just me selling my ideas. If people find value in my ideas,
they can tap into one or more of my delivery channels to receive them. And these
channels create different value streams.
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These are the streams I currently have:

¥ My blog
¥ My free ebooks
¥ My paid ebooks
¥ My newsletter
¥ My tweets

My blog delivers new posts a couple of times a week, with most posts being in the
range of 500 to 2,000 words. I'm sure you're well aware of the advantages of blogs,
and many people certainly like to read them. But blogs have their limitations as well.

Sometimes I have more to say on a topic than can reasonably fit into a post. While
one option is to write a series of posts, an ebook is a nice way to wrap everything up
in a neat little package.

My mini-ebooks, such as the one you're reading now, I give away for free. I wouldn't
expect many people to pay for an ebook about Twitter, because Twitter's not a
complex enough topic. It's easy to get plenty of free information about it, and
besides, I only have a few thousand words to say. I suppose I could charge a small
price for these mini-ebooks, but I'd rather just give them away for free so more
people will read them.

My full ebooks, I charge money for. These are much harder to write because they're
tens of thousands of words on a complex topic, covering it in a way that hasn't been
done before. Because of the high effort involved, I have to charge for them, but for
the right people they're much better than my free ebooks.

Then there's my newsletter , where I send out something about once every two
weeks. Sometimes it's a story or video I found that's inspiring or funny, and offers
an insightful lesson. Sometimes it's additional content beyond what I post on my
blog. Sometimes it's a heads up about a discount on a great product.

And then there's my Twitter feed , where I write about what I'm doing and thinking,
in snippets of 140 characters or less.

Each stream delivers something different, and people can choose which streams they
want to tap into. Twitter helps round out the package. Think about how you offer
value, and whether Twitter can expand it.
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Common Concerns About Twitter

Like many people, I once had many concerns about whether Twitter was worthwhile.
But they all went away once I got used to tweeting. Do you share any of the
concerns below? They might not be as big a deal as you think.

"Nobody cares what I'm doing!"

That's not exactly true, but more importantly, you don't need to answer the question
"What are you doing?" Yes, the alleged purpose of Twitter is to answer that question.
But really, if you're only posting mundane tweets about everyday life, people will
probably stop following you.

Instead, you can share jokes, quotations, useful links, epiphanies, or any number of
other things people want to read. And that includes occasional updates on what
you're doing, because people really do want to know once in a while.

"I don't have time!"

Twitter is potentially addictive, but like anything else, you just have to set limits. Photo by carrotcreative .
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Twitter doesn't have to be a big time commitment. It's not like email where you feel
like you have to read everything. It's more like a never-ending party where you can
come and go as you please. When it's time for you to go, just go.

You'll miss most tweets, and that's OK. Sometimes I won't be on Twitter for a few
days in a row, and I don't feel guilty at all. There's absolutely no pressure, even if all
the cool kids are doing it.

"I don't want interruptions when I'm trying to get
something done!"

Do you think I'm signed into Twitter as I'm writing this? I'd never finish if I were. I
only sign in when I'm doing tasks that don't require much concentration. But
whenever I have some attention to spare, I'll check what's going on in the
Twitterverse.

"I don't want a bunch of superficial connections!"

Even though tweets are very short, you can still create meaningful connections. It
doesn't happen instantly though. Just like with any other communication medium
(including face to face), it takes time.

If you already know someone from the blogosphere, Twitter will help strengthen that
connection. Twitter has also let me connect with many people whose blogs I had
never seen before. You just need to build those connections one tweet at a time.

"Someone needs to breathe some life into it!"

I found Twitter to be pretty dead at first. I'd go to Twitter.com, sign in, and look at
the tweets. Later in the day, I'd try to remember to refresh the page to see what
was new. It felt like reading the newspaper rather than participating in a
conversation.

Here's the secret: you need to use a Twitter application, rather than the web
interface. Once I started using twhirl (and then later TweetDeck ), it suddenly came
alive because of the real time aspect.

Suddenly, it was like actually being in the conversation. I sent more tweets in the 10
minutes after installing twhirl than I did in the previous 3 months on the web
interface.

"I hate auto DMs!"

Some people will arrange to have a direct message automatically sent to anyone who
follows them, and it's often a sales pitch. Most people don't like this at all, but it will
continue to happen.
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Fortunately, Twitter lets you disable email notification of direct messages. You can
still use your Twitter app to see if you received any personalized DMs, but you won't
be annoyed by all the auto DMs.

"I hate when people tweet to announce their new
followers!"

Some people don't seem to know how annoying this is. I guess they think that
tweeting about a new follower makes them feel welcomed. But it's a useless tweet
for everyone else who's seeing it.

When I'm following someone who does this, I'll first wait to see if they stop, or if
they tweet enough useful stuff to make up for it. If not, then I'll unfollow them.

"I hate Twitter spammers!"

When you visit someone's profile and see the foul owl, that means that Twitter has disabled their account

for spamming.

What the spammers do is create a profile that points to a sales page, then follow a
bunch of people. These people will generally receive email notifications that they're
being followed, so they'll visit the profile, maybe follow back, and maybe click the
link.

Then the spammer will unfollow everyone so they can follow a new crop of people
(they have to, because there are limits on how many people you can follow if no one
is following you).
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No one wants to follow someone who's only on Twitter to spam. When I get notified
of a new follower, I have to figure out whether I want to follow them back. I want to
make this decision quickly, and as I follow more and more people, I have to raise my
standards. So now I pay a lot of attention to their "ratio."

This means looking at how many people they're following, compared to how many
people are following them. This is important because it shows how well connected
they are.

¥ If they're following many more people than are following them, they're likely
to be a spammer.

¥ If they're following many less people than are following them, that means
they're a bit of a Twitter celebrity, and probably for good reason.

¥ If they're following roughly as many people as are following them, that's
normal. You'll have to read their profile and their latest tweets to see if you
want to follow them.

@alexdc has provided a great illustration of how to identify a spammer . But I
disagree with one part of this - if someone hasn't marked any tweets as favorites, I
don't think that means anything.

"It won't help my blog traffic!"

Some people say that Twitter doesn't do much for your blog traffic, but I've found
that it works wonders. Even with just a few hundred followers, Twitter is currently
my 7th biggest traffic source. If we coalesce related sources together, Twitter is 3rd,
after search engines and StumbleUpon.

"It doesn't bring as much traffic as StumbleUpon!"

That might be true, but you're getting the StumbleUpon traffic anyway. People will
stumble your posts whether you spend a lot of time stumbling or not.

You don't need to give up StumbleUpon traffic in order to get Twitter traffic, so
there's no need to compare the two. The only question is whether Twitter is an
effective traffic generator. And the answer is yes! I've found Twitter to be the best
method of active blog marketing, in terms of time investment, traffic volume, and
traffic quality. Not to mention fun!

If you aren't getting much traffic from Twitter yet, remember that your traffic will
grow as you get more Twitter followers. Also, try to tweet links to your posts during
peak hours, roughly 9 AM - 6 PM EST.

"It doesn't bring targeted traffic!"

This is a legitimate concern for people who are seeking a very specific type of visitor.
If your only goal is to sell web hosting or life insurance or paintings of horses, Twitter
might not be an efficient way to find the right people. You might do better with pay
per click advertising, or hanging out in a forum where your potential customers are.
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But for people who don't have such specific traffic requirements and are open to a
more general audience, Twitter will be a great way of finding the right people.

"I want my privacy!"

Some people understandably don't want to make their private life public by tweeting
every personal detail. And that's perfectly fine. You don't need to use Twitter as a
personal journal, and there's certainly no need to tweet your life story.

At the same time, some people don't feel the need to keep a low profile. @ijustine
wasn't shy about expressing her love for Twitter and extending a friendly challenge
to @scobleizer . (The <3 thing is a way of drawing a sideways heart with a
keyboard.)

Photo by ijustine
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10 Rules of Twitter

This is not any kind of official list, but merely some of my guidelines for making the
most of your Twitter experience. Everyone uses Twitter differently, so the rules will
vary from person to person. If there was ever a list of rules that were made to be
broken, this would be it.

Rule #1: Never answer the question "What are you
doing?"

Photo by keiyackeiyac

This very question is what gave birth to Twitter and continues to drive its purpose.
And yet, you must never answer it.

Why? Because what Twitter claims to be about is very different from what is actually
good about it. No one wants to read your diary for the latest updates on what you
had for dinner, or when the cable guy is coming.

Remember when I said these rules were made to be broken? Good, because I
already disagree with this one. I've heard several people call this rule #1, but I think
it's nice for tweeters to throw in some personal updates.

However, I agree with the spirit of this rule, which is that you need to provide value.
Exactly how you do that depends on your objectives and your target audience, but
remember that you have to give before you receive. If you want to be followed, you
must be worth following.
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Rule #2: You DO NOT talk about Twitter.

This comes from the infamous second rule of Fight Club , but it applies to Twitter as
well, although in a different sense.

People who are new to something tend to talk about that very thing instead of what
they meant to use it for. So when a new blogger intends to write about cars, finance,
or travel, there's a good chance that they'll write far more than they should about
blogging itself.

It's understandable to be excited about this new medium they've just discovered, but
they forget that the readers they're trying to attract are there to read about the
purported topic, not blogging itself.

The same goes for Twitter. It's almost inevitable that a new tweeter will start out
tweeting things like "Just signed up for Twitter," "Following people," "What am I
supposed to do now?," "Got my first follower," and "OMG TweetDeck is AWESOME!!!"

That's fine, but try to get around to tweeting about whatever you came to Twitter to
tweet about. Unless you're a social media consultant (or something like that), you
didn't join to tweet about Twitter. There are way too many people giving us updates
about how they haven't tweeted in a while, or what Twitter should change, or how
many followers they have.

However, this is another rule with exceptions. I tweet about Twitter whenever I feel
the need. I just make metatweets a small percentage of my total tweets, because
obviously my fellow tweeters already know a lot about Twitter.

Rule #3: No auto DMs.

A Business makes you money if you work it.Unlike a hobby it
will cost you. http://tighturl.com/c08
lafuntown , 3:00 PM Apr 29th, 2009 via Direct Message

Auto DMs are direct messages that are configured to be sent automatically to all new
followers. We all hate them. Twitter is about conversation, not canned sales pitches.

I received the sales pitch shown above automatically after following this person.
Whatever their link pointed to, it has now been disabled due to violations of
TightURL's terms of service. This is why I turned off email notification of direct
messages.

Rule #4: Don't do excessive self-promotion.

It's fine to tweet that you've published a new post, or that you've released a new
product. But if that's all you do, people won't want to follow you. Remember that it's
all about providing value. The more value you provide, the more your followers will
welcome some occasional self-promotion.
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Rule #5: Don't write useless tweets.

Not that every tweet has to be worthy of being put inside a fortune cookie, but if I
see one more tweet that just says "Morning!" I'm gonna...

Rule #6: Watch your RT requests.

If you want to ask for help by adding "Please RT" to an occasional tweet that
deserves it, that's OK. But you'll draw peoples' wrath by doing it too much, especially
on tweets that aren't that good.

When you go to something like a concert or a football game, the crowd decides
whether everyone is going to sit or stand. If everyone decides to sit but you decide
to stand anyway, that might work well for you, but it's not fair to everyone else. If
everyone added "Please RT" to every tweet, it would quickly become pointless.

Rule #7: Watch your ratio.

Your followers and followees determine how well connected you are in the Twitterverse. Photo by

sridgway .

Your ratio is the number of people who are following you, compared to how many
people you're following. If someone is followed by 12 people while following 2,000
then you know they're a spammer. If they're followed by 212,856 people while
following 6 then you know they're a celebrity. Most people are somewhere in
between.

© 2009 Hunter Nuttall . com 21

http://www.flickr.com/photos/stephanridgway/2666916467/
http://hunternuttall.com/


The more followers you have compared to how many you're following, the better
you'll appear in the eyes of other tweeters. This may not be fair, and I happen to
know some great tweeters who are following significantly more people than follow
them. Some tweeters just like to follow lots of people. That's OK, but don't go
overboard.

Rule #8: Keep your tweets in context.

If you read somebody's tweet and then send a tweet saying "I agree," they'll
understand what it's in reference to. However, nobody else will, if they didn't see the
original tweet.

But if you reply by clicking on the reply button, your tweet will automatically contain
a link to the original tweet, so everybody can figure out what you're talking about.
You can also include more context in your tweet, such as "I agree - auto DMs are
evil." This makes it easier for everybody to understand.

The same goes for tweeting a link. Don't just tell us to click on a link; tell us what it's
about.

Rule #9: Be an active participant.

Replies and retweets are great, but most people like it when tweeters start
conversations of their own.

When I'm looking at someone's profile and all I see is replies to people I don't know,
that doesn't usually make me want to follow them. And because retweeting is so
easy, it's pretty cheesy to do nothing but that.

Again, replies and retweets are wonderful. Just be sure to mix in some tweets of
your own.

Rule #10: Customize your profile.

Your profile is very important because it's what people use to decide whether they
want to follow you. Take a few minutes to upload an avatar and background image,
add your URL, and write a short bio.

For help with this, you can do a Google search for custom Twitter backgrounds .
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Different Kinds of Tweets

When it comes to tweets, one size does not fit all. Just like everyone has a unique
personality, everyone has a unique Twitter style. Here are some examples of the
different kinds of tweets you'll find in the Twitterverse.

Words of wisdom:

The first million words of content are usually the hardest. ;)
stevepavlina , 5:35 PM Apr 11th, 2009 from web

Retweeting other people's useful posts:

RT @copyblogger : Gary Vaynerchuk's Secret Ingredient (And
Why You Might Not Need It) - http://is.gd/smZa
remarkablogger , 11:56 AM Apr 14th, 2009 from TweetDeck

Tweeting your own useful posts:

Latest on the blog: How to Set Up A Blog (For the Long Run)
http://tinyurl.com/c58duh
remarkablogger , 1:53 AM Apr 15th, 2009 from twitterfeed

Wake up calls (this one is a reference to George Orwell's novel 1984 ):

We live in a sea of doublespeak: WAR IS PEACE | MARKETING
IS AUTHENTICITY | PERSONAL WEALTH IS ENLIGHTENMENT
duffmcduffee , 10:24 PM Apr 15th, 2009 from web

Asking a question:

Paris Fashion Week, September 2009: any tips on where/ how a
regular non-celebrity person can get tickets to the fashion
shows?
Vered , 2:41 PM Apr 18th, 2009 from web
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Answering a question (to understand a reply, you often need to click through to the
tweet it's in reference to):

@hnuttall http://useqwitter.com/ and also glancing at my list of
"followees" once a week to see who I can DM and who I can't.
Vered , 11:48 PM Apr 18th, 2009 from web in reply to hnuttall

Funny (this one got multiple retweets):

This is a test of the Emergency Twitter System. This is only a
test. EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE
hnuttall , 9:42 PM Dec 4th, 2008 from TweetDeck

Insightful:

It seems a lot of people love life on Twitter according to their
bios. Is this such a rare thing these days that we need to tell
everyone?
TimBrownson , 6:09 PM Apr 18th, 2009 from web

Quotes (words prefixed with a # are called hashtags, and in some Twitter apps you
can click them to see related tweets from other people):

"Success seems to be largely a matter of hanging on when
others have let go."Ñ William Feather # quote
screamingeagle1 , 11:52 PM Apr 18th, 2009 from TweetDeck

Inspirational:

<inspiration> The greatness you see in someone is also in you.
Otherwise you wouldn't see it.
akemigaines , 11:04 AM Apr 7th, 2009 from TweetDeck
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Delightfully random:

Sigh. Sometimes, the only real solution is to watch
Ghostbusters.
TheCharmQuark , 7:43 AM Apr 18th, 2009 from TweetDeck

Supportive:

@AlexFayle By staying true to yourself, it will all come together.
Hang in there.
BSwafford , 3:23 AM Apr 17th, 2009 from TweetDeck in reply to AlexFayle

Finally, some people actually answer the official question of Twitter, "What are you
doing?"

sitting on the toilet
pcervieri , 9:07 AM Mar 15th, 2008 from mobile web

What kinds of tweets will you write? It's entirely up to you.
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About the Author

Hunter Nuttall goes by the user name @hnuttall on Twitter, and he loves connecting
with interesting people. If another tweeter referred you to this ebook, consider
following them as appreciation for their excellent taste.

When Hunter has more than 140 characters to say, he writes on his personal
development blog Hunter Nuttall . com , which was featured in Randy Pausch's book
The Last Lecture . Visit and subscribe for free tips on how to improve your life and
your income.

Also check out his other great ebooks on the next pages!

(Twitter bird icon courtesy of Smashing Magazine .)
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Also by the Author

The Personality Puzzle: Understanding What Makes
People Tick

"Hunter has put a lot of effort into making this book fun...but it
could also help save a marriage or avoid conflict with a co-
worker...If you are like me you will find the book fascinating...I
certainly wasn't disappointed with the insights this gave me
about myself."

- Peter Clemens, PickTheBrain

Greatness Without Genies: The Law of Attraction for
Realists

"I have believed in the Law of Attraction, although not in the
simplistic way it is portrayed in The Secret . I think Hunter's
book is a great way for folk who don't have great spiritual
beliefs to take advantage of the positive benefits of the Law of
Attraction."

- Cath Lawson, CathLawson.com

Why We're Failing the 4-Hour Workweek (or, Reflections
of a Pro Blogger)

"Your ebook is a must-read for every blogger, pro or not. I have
been agonizing over the same things, and your conclusions are
wise and thought-provoking."

- Mike Nichols, AnxietyPanicHealth.com
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Yet More by the Author

Memoirs of a Gaijin

"I thought I knew quite a bit about Japanese culture, but
learned a lot more details from this book...Thank you for sharing
this wonderful adventure with us."

- Sterling Okura, Bizlift

"I loved it. It was informative, yet entertaining. When I visit
Japan one day, I'm going to be sure to upload it to my laptop
and read it on the plane."

- RL David, Taekwondo Happiness

The Zen of Blogging

"Utterly and inimitably perfect."
- Naomi Dunford, IttyBiz

"What a phenomenal ebook. You are definitely meant to be a
writer."

- Barbara Swafford, Blogging Without A Blog
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